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CV12.2.1
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STANDARD#

CV12.1.1,CV12.1.3, CV12.1.4, 

CV12.2.1, CV12.2.2,  CV12.2.4, 

CV12.4.1, CV12.4.2, CV12.4.3, 

CV12.5.2

CV12.1.1,CV12.1.3, CV12.1.4, 

CV12.2.1, CV12.2.4, CV12.4.1, 

CV12.4.2, CV12.4.3, CV12.5.2

CV12.1.1,CV12.1.3, CV12.1.4, 

CV12.2.1, CV12.2.4, CV12.4.1, 

CV12.4.2, CV12.4.3, CV12.5.1, 

CV12.5.2, CV12.5.3

 • Calculate prices, markup, and discounts.

 • Analyze and formulate pricing strategies.

 • Recognize and discuss pricing concerns specific to small

businesses.

 • Develop a credit ploicy for a business.

 • Explains the costs and risks of customer's use of credit.

College and career-ready students safely and ethically use current industry-standard tools and emerging technologies.

College and career-ready students acquire, manipulate, analyze, diagnose, and/or report information, using the appropriate technology.

COURSE DESCRIPTION

College and career-ready students prepare an educational and career plan to enable them to gain desired knowledge and experience.

WYOMING CONTENT AND PERFORMANCE STANDARDS

BENCHMARK 

College and career-ready students demonstrate employability skills that enable them to be responsible and contributing citizens and employees.

College and career-ready students communicate clearly, effectively, and with reason.

College and career-ready students identify and model integrity, ethical leadership and effective management skills.

College and career-ready students produce clear and coherent writing in which the development, organization, and style are appropriate to task, purpose, 

and audience. 

 • Describe the importance of responsible environmental

practices.

 • Discuss the importance of ethical behavior in the 

workplace.

 • Determine an employer's obligation to create a safe 

workplace and the agencies that define the standards.

 • Explain the many aspects of privacy businesses need to 

consider.

 • Explain the role of human resources.

OUTCOMES

College and career-ready students manage resources to develop, analyze, and implement systems and applications.

College and career-ready students productively complete tasks taking constraints, priorities and resources into account.

College and career-ready students determine the meaning of symbols, key terms, and other content-specific words and phrases as they are used in 

technical context. (*Adapted from CCSS RL.9.11)
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Unit 3: Pricing and Products

This unit explores the various elements that go into the pricing of goods 

and services. You will explore the various pricing strategies and their 

implications for the business's brand. Price has a lot with drawing 

customers to the business, and the unit explores how to best manage 

the customer's expectations and the business's needs when setting 

prices. In addition, special considerations for small businesses are 

examined, along with how various types of payments meet customer 

and business needs.

 • Describe that customers want in a business.

 • Construct a promotional plan.

 • Demonstrate basic marketing research skills.

 • Evaluate the success of a promotional plan.

 • Explain the role of technology in promotions and customer

relations management.

Unit 2: Getting and Keeping Customers

Business is all about the customer. This unit will explore how businesses 

can anticipate customer's needs and be prepared to meet them. It 

details the elements of an effective promotional plan and how this can 

draw customers to the business. In addition, knowing how customers 

make purchasing decisions enables businesses to create promotions that 

appeal to customers. The unit also details ways to attract customers, 

stay on their radar, and determine if promotional activities are getting 

the desired results. Having the right information going in is an essential 

part of this success, so market research basics are also detailed.

Unit 1: Running a Responsible Business

This unit explores the obligations that employers have to the 

environment and those that they employ. Building a business comes 

with a lot of responsibilities, and even companies with a handful of 

employees need to know how to keep their workers safe. Employers also 

need to make sure that the workplace has a professional tone and 

relationships among employees are appropriate. By creating a company 

that supports its employees and has excellent working conditions, a 

business can give itself a competitive advantage when hiring the best 

employees. The unit also details the role of human resources in finding 

and keeping employees.

SCOPE AND SEQUENCE
UNIT OUTLINE

College and career-ready students evaluate current knowledge and interests in order to set career goals.

College and career-ready students apply safe, legal, and responsible use of information and technology as appropriate to the task.

Vocational Education

9, 10, 11, 12

Do you dream of owning your own business? This course can give you a head start in learning about what you’ll need to own and operate a successful business. Students will 

explore creating a business plan, financing a business, and pricing products and services.



CV12.1.1,CV12.1.3, CV12.1.4, 

CV12.2.1, CV12.2.4, CV12.4.1, 

CV12.4.2, CV12.4.3, CV12.5.2

CV12.1.1,CV12.1.3, CV12.1.4, 

CV12.2.1, CV12.2.4, CV12.4.1, 

CV12.4.2, CV12.4.3, CV12.5.2

 • Describe the elements and process of product planning.

 • Evaluate leadership styles and characteristics.

 • Deconstruct the reasons for the success of key 

entrepreneurs.

 • Explain why the United States produced so many 

entrepreneurial leaders.

 • Understand how products and services are conceived, 

planned, maintained, and improved.

Unit 5: Business Leadership

This unit explores the elements of successful business, particulars the 

role of leadership, and the successful leader. Communication, 

particularly that among diverse employees, is another aspect of 

leadership. The unit also highlights the essential points of the product 

life cycle and the need for businesses to be continually monitoring their 

performance against business goals. Students will also learn about the 

roles of employees and the essential functions of government.

 • Analyze the factors to consider when planning growth.

 • Employ the creative process in formulating business 

strategies.

 • Demonstrate how to meet the needs of a growing 

organization.

 • Identify issues associated with transportation and 

distribution.

 • Defend why failure is an opportunity to learn.

Unit 4: Innovation and Growth

This unit explores the importance of growth in business and the need to 

manage growth appropriately including the implications of growth for 

management and factors to consider. It will also examine the creative 

process in business, the need for innovation, and the role of competitor 

in promoting growth. While no business intends to create a poor 

strategy, many entrepreneurial missteps provide opportunities for 

building a stronger company in the long run.


